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2024-26

This trend report stems
fromm comprehensive
research conducted by
the Marketing Alliance
Group (MAG) Design
team. The insights
presented in the
following pages aim to
facilitate more effective
collaboration between
MAG representatives and
their customers. This
allows our designs to
align with current creative
trends, thus captivating
multi-generational
audiences.

The sources for this trend report can be
found at the end of this document.
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Shape

The SHAPE category
encompasses both

the structural design

of displays and the
presentation of products
to customers. Trends
within this category offer
brands an opportunity to
refresh their appearance
and appeal to a broad
range of customers.
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SHAPE-01
« Simplistic

* Framing
« Composite

geometric
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SHAPE-02
* Decorative
* Form

« Articulate
NIEMAN MARCUS * Soften




SHAPE-03
* Intrigue

« Untamed

* Fluid

HOTEL AVANTE * Inviting
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SHAPE-04
‘ * Rounded
» Contrast
* Bubbly

« Comfort
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Finishes

FINISHES are carefully
selected for details, il
accents, and primary 0T FLUTING
textures in display
design. When combined,
the FINISHES establish
the brand’s mood and
showcase featured
collections. The following
trends offer unique tones
through a diverse array
of colors, materials, and
textures to captivate
audiences.
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FINISHES-01
* Vertical Lines
.+ Grooves
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FINISHES

| FINISHES-02

* Matte

- - Moody
~ +Dark

unpolished

« Atmospheric
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FINISHES-03
* Shiny

* Reflective
« Emphasis
* Clean

FINISHES
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FINISHES-04
* Pure

« Sustainable

* Character

* Unfinished

natural
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Lighting

While traditionally
considered an
afterthought or add-on,
LIGHTING has undergone
a transformative shift

in retail display design.
Thanks to technological
advancements, LIGHTING
is now seamlessly
integrated into fixtures,
often driving the overall
design aesthetic.

This trend showcases
versatility, whether it's
used to accentuate
products, serve as an
attention-grabbing feature,
or draw customers

to their display.
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LIGHTING-01
* Defuse
* Envelop
e - Lure
BANANA REPUBLIC * Intentional

decorative

LIGHTING

Il
| IHH‘

“—-7‘. )
i

SN IS
ST U



/IS

« Anchor s , | {i}

: ' =& 25 Yk E} g ull

* Focus 25 _J

e e R '4::—"
- Enhance . N

LIGHTING

hi-light



LIGHTING-03
* Defining
* Futuristic

* Minimal
PUBLICIS GROUPE * Ambient

environment
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Innovation

INNOVATION
encompasses both
Technology and
Sustainability. As these
trends evolve, they are
closely monitored by MAG
to better serve the brands
with which we collaborate.
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MEXICO

sustainability
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* Renewable

* Green

* Resilient

* Transformative
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PROPRIETARY AND CONFIDENTIAL

THE INFORMATION CONTAINED IN

THIS DOCUMENT IS THE SOLE PROPERTY
OF MARKETING ALLIANCE GROUP. ANY
REPRODUCTION IN PART OR AS A WHOLE
WITHOUT WRITTEN PERMISSION OF

MARKETING ALLIANCE GROUP IS PROHIBITED.

DISCLAIMER: THE IMAGES AND THOUGHTS

ON THE PREVIOUS PAGES ARE NOT TO BE
CIRCULATED FOR PUBLICATION AND ARE NOT
A REFLECTION ON THE SOURCES FROM WHICH
THEY ARE PULLED FROM. MAG IS USING
THESE CONCEPTS TO HELP BETTER SERVICE
CLIENTS AND THEIR GROWING TREND

AND MERCHANDISE NEEDS.
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